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The work of the Gilead Center

The Gilead Center exists to connect the 
uninsured with affordable healthcare.

Deeply rooted in  community institutions and 
funded by both government and business,
the Gilead Center is a working example of

the power and promise of
community in action.
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What we needed in a Website

• E-commerce? No.
– But we did want to sell our message.

• Online transactions? No.
– But we did want our typical user to exit the site as 

a satisfied customer.

• Online information? Yes.
– We wanted to let our user know about our work.
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Who are you talking to?

• Our old site addressed everyone.
– People in need of health care coverage
– Funding bodies
– Health care professionals

• Our new site took on the question: who is our primary
audience?
– Funding bodies
– Health care professionals
– People in need of health care coverage
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What’s wrong with brochureware?

• Brochureware: Websites that are simply 
digital versions of print brochures.

• Sometimes that’s all you need or can afford.
• An information-only site is better than no site 

at all.
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A good rule for non-profit Websites:

Don’t let the best to be
the enemy of the good.
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Principles of branding apply to 
non-profits, too.

• Communicate your core message. 
• Keep organizational identity consistent regardless of 

marketing channel
– Print materials
– Website
– PowerPoint presentations
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The old Gilead home page

• Confusing 
organization, lack of 
focus, multiple calls to 
action

• Target audience 
shifted, sometimes in 
mid-sentence.

• Artwork rather than 
system text made 
content changes 
costly.
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The new Gilead home page
• We hired an 

information architect 
to simplify our 
navigation and help 
us develop a content 
strategy.  

• We hired a writer to 
help us clarify our 
message.
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Home page elements
• Persistent elements on 

every page, in the 
same location on the 
page, help the user 
stay oriented.
– Header
– Left navigation for main 

categories
– Footer links: text 

version of main 
categories
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Home page elements
• Variable elements

– Central channel for 
main content in 
category.

– Right navigation for 
related links to other 
pages or documents
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Logical Navigation

Built-in scalability
• Main categories are top 

level of information
• Room to grow subsequent 

levels of information

Community Resources ContactAbout

President

BOD

Staff

UPAJ
Fact sheets

Newsletters

Statistics

Home

Current papers

Paper 1

Paper 2

Paper 3



The Gilead Outreach & Referral Center  |  Chicago, Illinois 13

Match functionality with goals.

• Goal: let our users 
know about our work.

• Goal: provide a way for 
users to contact us.



The Gilead Outreach & Referral Center  |  Chicago, Illinois 14

Match functionality with goals.

• Goal: let our users 
know about our work.
– A content-rich resource 

section
– The wonders of PDF
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PDF: Your best friend

Adobe PDF files make  
it possible to maintain 
the exact appearance of 
your print documents in 
a file format accessible 
on both PC and Mac 
platforms.
(PDF means Portable 
Document Format)
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Match functionality with goals.

• Content-rich resource 
section
– Newsletters
– Published reports for 

health care 
professionals

– Fact sheets and 
pamphlets for the health 
care consumer
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Match functionality with goals.

• Goal: provide a way 
for users to contact us.
– Contact information in 

a variety of formats.
– Contact information 

accessible at top level 
of navigation.
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Thanks to our generous donors

• Advocate Health Care
• BlueCross / BlueShield of Illinois
• Chicago Community Trust
• Illinois Department of Public Aid
• Lloyd A. Fry Foundation
• Metropolitan Chicago Healthcare Council
• Michael Reese Health Trust
• U.S. Health Resources Services Administration
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This Website brought to you by . . .
• The Gilead Outreach & Referral Center

Victoria Makovec, Program Director
vmakovec@gileadcenter.org

• NELiX, Inc.
Web site design and development, database 
programming, and web hosting
info@nelix.com

• Big Shoulders Information Design
Content development, information architecture, and 
project management.
bigshoulders@mindspring.com


